The influence of the millennials on changes in the hospitality industry
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Generations, like people, have personality and the Millennial generation is no exception. Also known as Generation Y or Next, Millennials reached adulthood at the start of the new millennium. According to the definition coined by the US think tank Pew Research Center, this includes all those born between 1981 and 1996. Therefore, Millennials are now aged between 22 and 37 years old. They are fast becoming the world’s most important generational cohort for consumer spending growth, sourcing of employees, and overall economic prospects. By 2020, they had accounted for 50% of the workforce globally and according to analysts at Bernstein, they are poised to have more spending power than baby boomers – in many ways, they are the most powerful and influential consumer group that we have ever experienced.
One of the biggest impacts millennials have made on the tourism and hospitality industry is the emergence of the foodie culture, which has put a much higher emphasis on dining and food service than previous generations of travelers.

This increased focus on food has changed the way hotels and even local attractions approach the food and beverages they offer their guests. 

Some other ways millennials are changing the restaurant/food service industry include:

· Millennials eat out more: This generation is characterized by its emphasis on experiences, and dining at restaurants has become much more of a social experience than with past generations. They use meals as a way to connect with others. 
· Millennials are willing to spend more on food: Along with their focus on choosing healthier options, millennials are also willing to pay more to have their organic food items. This applies whether they’re eating out or getting food from the grocery store as, again, millennials want new experiences and are willing to pay for them.
· Millennials are impacting restaurant technology: From the way we order food to the way we pay; millennials have had a big impact on restaurant technology as both users and developers. For example, online ordering will soon surpass in-store ordering thanks to the millennial generation.
While there are so many ways that millennials have impacted the food service industry, their influence extends even further when looking at the overall tourism and hospitality industry [1]. 

When it comes to travelling and hotel stays, millennials are keen to use technology to make their lives easier and their travel experience more seamless. Millennial guests are both self-sufficient and tech-savvy and unsurprisingly have high expectations in discovery, payments and mobile experience prior to and during their stay. They are demanding more and better technology in order for their hotel stay to be a good one.

Hotels have acknowledged millennials need to use their phones and many have begun responding to these trends by embrace newer platforms and technology choices in order to build better relationships with their millennial guests. For example, The W Hotel group lets tech-savvy guests unlock their rooms in some of their hotels with an Apple Watch or smartphone. 

Millennials view ownership differently than previous generations did. They are willing to pay for truly valuable and one-of-a-kind experiences. They desire the new and novel, and crave the unexpected. They want meaningful travel experiences and demand the distinct and different. Such demand for new, unique and “experiential travel” is driving hoteliers to reconstruct, and develop their product offering to be more personalized, immersive, adventurous and more attuned to local culture so as to inspire and resonate on a deeper emotional level [2]. 
Many experts agree that the millennial generation has had one of the biggest impacts on the tourism and hospitality industry, more so than any other generation.

The changes they’ve brought about have helped benefit older generations and have paved the way for the even more tech-savvy generations of the future.

As this generation continues to age, and their needs change, the hospitality industry will need to learn to adapt with them.
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