Mountain tourism as a broad concept
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In recent years, mountain tourism has gradually increased its position among tourists´ preferences at international level. The main reason is the strong relationship that man develops with nature and precisely with the mountain, becoming a destination of great tourist influx. An adequate use of these tourist  flows results  in the  development  of a  sustainable activity,  capable of  contributing to  the  improvement of economic conditions in these areas.

Mountain tourism appeared for the first time as a new type of tourism in The Encyclopedia of Tourism, gradually increasing its positioning within the diversity of forms of tourism, showing a rapid development throughout the world in recent decades. Mountain areas have currently established themselves as the second most visited tourist destination       behind coastal areas, in addition  to  contributing  to  15-20%  of  tourism worldwide,  which  represents between  70 and 90 billion dollars per  year. For example, tourism in the Alps in 2002 represented between 7% and  10% of  annual tourist revenues worldwide,  a fact that was revealed in the framework  of the  International Year of the Mountains and also the International Year of Ecotourism.

There  are many  spaces  designed to  develop this  form  of  tourism,  taking  into  account  that 24% of  the land  surface is mountains; all  the continents, as well as extreme ecosystems such as tropical forests, deserts, polar caps are taken into account and included in these  calculations. In most cases, they are  characterized  by  being areas of difficult access, having a high ecosystem fragility, housing a considerable percentage of the poorest population, as is the case of the Andes. The European continent hosts the largest number of mountain spaces. According to the data from the Spanish  Tourism Institute (2009),  the main international  destinations for mountain tourism are Austria, Switzerland, France, Italy and German.

Mountain tourism is  currently understood as a broad concept that includes: alpine skiing,      mountaineering (hiking), climbing, alpinism and other active forms whose activity is in the  mountains have been included, such as bicycle touring, canyoning, horse riding, rafting, etc.

The value of mountains to tourism is thus significant. Tourism offers a great variety of opportunities. Tourist activities include swimming, walking, visiting cities and national parks, skiing, snowboarding, bird-watching, diving, and a number of extreme sports such as bungee jumping, river rafting, paragliding, and mountaineering. Many activities are specific to mountain areas, which provide a variety of natural and cultural settings.
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